
Terms & Conditions 
FotoFinder Customer Success Contest 

 
1. Campaign Overview 

The FotoFinder Customer Success Campaign ("Campaign") celebrates the physicians, clinicians, and 
practices who have helped shape FotoFinder's journey over the past 35 years. 

Participants are invited to submit a short video sharing their experience with FotoFinder or any 
FotoFinder ATBM model. Two participants will be selected to collaborate with FotoFinder on a 
featured social media campaign highlighting their clinic and raising awareness of Total Body Mapping. 

 

2. Eligibility 
• The Campaign is open to current FotoFinder customers based within the United States of America 

who own any model of the FotoFinder ATBM. 

• Participants must be at least 18 years of age. 

• Employees of FotoFinder and its affiliates, distributors, and immediate family members are not 
eligible. 

 

3. Submission Requirements 
To participate, entrants must: 

• Submit one original video of approximately 30 seconds in length. 

• Answer one of the campaign questions provided. 

• Ensure all information submitted is accurate and complete. 

• Submit their entry by Friday, October 30, 2026. 

Videos may be recorded using a smartphone and do not require professional production. 

 

4. Content Guidelines 
Submitted videos must: 

• Be the participant's own original work, or the work of the team they are representing. 

• Not include copyrighted music, images, or other third-party content. 



• Not contain confidential or proprietary information. 

• Not include any patient-identifying information or protected health information. 

• Be respectful, professional, and appropriate for public viewing. 

FotoFinder reserves the right to remove or disqualify submissions that do not meet these requirements. 

 

5. Winner Selection 
Two participants will be selected from all eligible entries received before the submission deadline. 
Selection will be based on the authenticity, originality, and relevance of the submission to the campaign 
questions, as determined by FotoFinder in its sole discretion. 

Selected participants will be contacted using the information provided during submission. If a selected 
participant cannot be reached within seven (7) days, FotoFinder reserves the right to select an alternate 
participant. 

 

6. Featured Collaboration 
Winning participants will have the opportunity to collaborate with FotoFinder on a social media 
campaign featuring their clinic and raising awareness of Total Body Mapping. The content of this 
collaboration will be paid for and created by FotoFinder. 

The collaboration may include: 

• FotoFinder visiting your office with a film crew 

• Interviews with physicians, clinicians, and patients (if willing)  

• Short-form videos 

• Social media posts 

• Email newsletters 

• Other promotional materials 

No additional purchase is required to participate in or win the Campaign. The approximate retail value 
(ARV) of the Featured Collaboration is estimated at $5,000 USD. 

Where the Featured Collaboration includes interviews with or footage of a patient, FotoFinder will provide 
a separate patient release form, and no such footage will be used unless that release has been signed. 
This is in addition to, and not a substitute for, the representations in Section 8. 

Where the Featured Collaboration includes an on-site visit by FotoFinder or its film crew, the winning 
participant releases FotoFinder from, and agrees to indemnify FotoFinder against, claims arising from that 
visit, except to the extent caused by FotoFinder’s gross negligence or willful misconduct. 



All content produced as part of the Featured Collaboration will be reviewed by FotoFinder prior to 
publication for accuracy and compliance with applicable medical device advertising and promotional 
regulations. 

The exact format and publication schedule will be determined jointly by FotoFinder and the winning 
participants, with the goal of completing and launching the collaboration within 2026. 

 

7. License to Use Submitted Content 
By submitting a video, participants grant FotoFinder a worldwide, non-exclusive, royalty-free, perpetual 
license to use, reproduce, edit, publish, distribute, and display the submitted content, in whole or in part, 
across FotoFinder marketing and communication channels, including but not limited to websites, social 
media, email communications, presentations, printed materials, and future anniversary or promotional 
campaigns. 

FotoFinder may make reasonable edits for length, formatting, captions, branding, or clarity while 
preserving the intent of the participant's message. 

 

8. Participant Representations 
By submitting an entry, participants confirm that: 

• They, or their team, are the creator of the submitted video. 

• They have the authority to grant the permissions described in these Terms. 

• Their submission does not infringe upon the rights of any third party. 

• Any individuals appearing in the video have consented to its submission and public use. 

• Where a patient appears in or is referenced by their submission or the Featured Collaboration, a 
separate signed patient release has been or will be obtained prior to use, in addition to general 
consent. 

 

9. Privacy 
Personal information collected as part of the Campaign will be used solely for administering the 
Campaign, communicating with participants, and carrying out the featured collaboration where 
applicable. Information will be handled in accordance with FotoFinder's Privacy Policy, available at 
https://www.fotofinder-systems.com/data-protection. 



By submitting an entry, participants acknowledge that their submitted video — including any name, 
likeness, voice, or other personal information it contains — will be used as described in Section 7 (License 
to Use Submitted Content), in addition to the purposes described in FotoFinder’s Privacy Policy. 

Submissions must not include personal, health, or other identifying information about a patient or other 
third party, except where that individual’s own separate written consent has been obtained as described 
in Section 8. Any such information appearing in a submission will be handled in accordance with this 
Section and Section 4 (Content Guidelines), and the submission may be removed or disqualified. 

 

10. General Conditions 
FotoFinder reserves the right to modify, suspend, or cancel the Campaign if circumstances beyond its 
reasonable control make it necessary to do so. 

FotoFinder's decisions regarding eligibility, winner selection, and interpretation of these Terms & 
Conditions are final. 

This Campaign is void where prohibited or restricted by law. 

 

11. Acceptance 
Participation in the Campaign constitutes acceptance of these Terms & Conditions. 

 

12. Sponsor 
This Campaign is sponsored by FotoFinder Systems Inc., 7100 Columbia Gateway Dr., Suite 120, 
Columbia, MD 21046, USA. 

 

13. Governing Law and Disputes 
These Terms & Conditions are governed by the laws of the State of Maryland, without regard to conflict of 
laws principles. Any dispute arising out of or relating to the Campaign will be resolved in the state or 
federal courts located in Greenbelt, MD, and participants consent to the jurisdiction of such courts. 
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